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Michigan Statewide Drinking Water 
Advisory Council 

• 9-member council created as part of the LCR revisions 

• Funds from an infrastructure bill were allocated to the council to 
develop public education materials about lead in tap water to assist 
local water councils and water providers

• Research conducted to guide development of creative materials for 
partner toolkit



• Increase the general public’s 
understanding of the health risks of 
lead exposure through education 
outreach efforts and connect them 
with resources to take action.





• 57% of Michiganders  believe lead in tap water is  common in the state. 

• People ages 18-34, Black and Latino residents, renters and those living in urban 
areas are most concerned about lead in tap water. 

• Residents primarily report that their water quality is  good if the water looks , 
smells  and tas tes  OK. 

• 54% know what material is used in their home plumbing, 39% know what 
their service line material is and 35% know if there are lead lines in their local 
water sys tem .



• 6 in 10 people say they’re “confident my local water provider is  doing everything 
poss ible to ens ure my tap water is  clean and safe”

• 54% agree they’re confident they’d be notified quickly if there was  a problem

• Less than a majority of public water supply users agree they …: 
– Know whom to contact with ques tions  about their tap water (46%) 
– Receive enough information about their water (43%) 
– Receive regular communications  about water quality (30%) 

• About half of people (49%) recall receiving water quality information in the past 
year

• “My local water provider”  is  the most trus ted source of information followed by “my 
local health department.”  







• General public 
• Priority at-risk populations: 

- Pregnant people
- Households with children 

under age 6
- Communities with known or 

suspected lead service lines 
- Communities with older 

housing stock 



• Michigan — statewide

• Priority:  

- Identified ALE at-risk communities 
(15+ ppb)

- Vulnerable communities 
(12-14 ppb)

- Systems with known lead pipes



• Engage audiences with easily understandable, 
shareable and interactive content

• Motivate and influence action with succinct 
messages that provide a concise and simple 
explanation

• Educate through multiple channels with accessible 
information that clearly communicates the health 
impacts of lead exposure



• Simple and conversational messaging
• Nonbranded, but should have a consistent look and feel
• Customizable assets
• Approachable/accessible reading level 
• Meet/exceed ADA design guidelines
• Translated/transcreated 
• Spanish, Arabic, Deaf and Hard of Hearing Community
• Inclusive imagery (people and places)
• Clear “calls to action” 
• Use visuals to convey complex information 



• Videos (primarily “bite-sized”) 

• GIFs and static images 
(sized for social media)

• Infographics 

• Fact sheets/FAQ 

• Printables/templates 

• Scripts/talking points





Website
• Landing page
• Partner toolkit page
• FAQ page

Social Media 
• Imagery (20)
• Post drafts (22)

Direct Mail/Outreach
• Bill stuffer (ALE)
• Door hanger (ALE) 

Printed Collateral
• Posters (9)     
• Flyer (1)
• Infographics (2)
• Step-by-steps (2)
• Magnet (1)

Phone
• Talking points (1)
• FAQ (3) 

Earned Media/PR
• Best practices

Training Opportunities
• Conferences
• Webinars
• Workshops

Email
• E-newsletter image (1)
• E-newsletter draft (1)

Video 
• Long-form (4)
• Bite-sized (6-8)













Soc ial Media

• Use the drafted language with the visuals as posts on Facebook 
and Instagram

• Recommend scheduling posts on Tuesdays or Wednesdays at 9 
a.m., 11 a.m., 1 p.m. or 3 p.m. or on Thursdays at 9 a.m., or 11 a.m. 
to maximize reach to your audience



Post Copy: 

When using a water filter to reduce lead in your home tap water, 

make sure it is certified to NSF/ANSI Standard 53 for lead 

reduction and NSF/ANSI Standard 42 for particulate reduction 

(Class I). Any water you use to drink, make baby formula, cook 

and prepare food, brush your teeth or give to your pets should be 

filtered. 

It’s important to perform regular maintenance on your water filter 

to make sure it continues to remove as much lead as possible. 

To learn more ways to reduce the risk of lead in your water, visit 

Michigan.gov/KnowYourWater.

Know Your Water Static Image A 



Post Copy: 

Boiling water does NOT reduce lead. In fact, the lead is concentrated 

as water is boiled away. If you have lead in your tap water, use a 

certified water filter designed to reduce lead. 

Look for labeled filters that are tested and certified to NSF/ANSI 

Standard 53 for lead reduction and NSF/ANSI Standard 42 for 

particulate reduction (Class I). For more information, visit 

Michigan.gov/KnowYourWater.

Do Not Boil Water Animated Image A 



Post Copy: 

Lead can be found in and around homes, including faucets, pipes, 

other plumbing materials and older paint. If your tap water has lead 

or if you have faucets made before 2014, you should use a certified 

water filter and consider replacing your faucets to protect yourself 

and your loved ones. Visit Michigan.gov/KnowYourWater for more 

information.

Static Image A 



POST GRAPHIC

POST COPY

Boiling water does NOT reduce lead. In fact, the lead is concentrated as water is boiled away. If you 

have lead in your tap water, use a water filter certified to NSF/ANSI Standard 53 for lead reduction 

and NSF/ANSI Standard 42 for particulate reduction (Class I). 

Follow the directions that come with the filter to install and maintain it properly. To learn more ways to 

reduce the risk of lead in water, visit Michigan.gov/KnowYourWater. #knowyourwater



Video

• Quickly captures viewers’ attention while educating and raising 
awareness on important topics such as lead in drinking water

• Incorporating video on social media leads to more viewers taking 
actions such as visiting your site or signing up for more 
information

• Not all users will have their sound on and some users may be 
hard of hearing. To increase accessibility of video content for all 
users, subtitles will be added to all videos











Email

• The toolkit contains language and visuals that can be used as 
stand-alone emails or incorporated into your previously 
established newsletter communications

• Include the image provided in the toolkit as a header image at 
the beginning of your email communications to draw readers in

• Recommend that you send out using your preferred platform 
(Mailchimp, Constant Contact, etc.) —this will help you track 
email performance

• Customizable for local contact information











THANK YOU! 

Ariel Zoldan | Environmental Quality Analyst, EGLE
Chelsea Maupin | Research Manager, Güd Marketing
Brooke Gieber | Senior Strategist, Güd Marketing
Lauren Abbott | Account Executive, Güd Marketing
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